COURSE SYLLABUS
MMC 6416 Media Planning GSC Online
Ref # 91614
Section RXDA Fall 2015
GENERAL INFORMATION

PROFESSOR INFORMATION
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	Instructor:
	Grizelle De Los Reyes
	Phone:
	(305) 919-4023

	
	Office:
	BBC ACII-312
	Fax:
	(305) 919-5215

	
	Office Hours:
	By appointment
	Email:
	Please use Blackboard course messages
Direct email: gdelosre@fiu.edu

	
	Website:
	Blackboard Course Site



COURSE DESCRIPTION and purpose

MMC 6416 Media Planning presents a general overview of the business of media, primarily in the US and touching upon the business of media in Latin America. While the course is a survey of the practice of media planning within the discipline of advertising, the learning outcomes apply (in varying degrees) to agency media buyers, media management, media sellers, advertisers or clients, public relations professionals,  and professional communicators in general. The focus of this course is to understand the planning, selection, and evaluation of ALL major media (traditional, non-traditional and digital) and study the factors involved in the strategic development of a media plan. We will cover the fundamentals of media planning such as media terminology, media concepts, market conditions, real world applications, numerical analysis of media efficiencies, consumer market segments, the structure of all major media, and the application of media and consumer research to assist in the media planning/buying/selling process. This in-depth understanding of media analysis leads to the formulation of sound media plans that reach intended consumer targets with minimal spending waste. The course material is presented from various points of view: the advertising agency’s media planner / media buyer, media management /seller and the advertiser/client. While all three sides (agency, media and client) are striving for the same objectives, the internal agendas may differ and all sides will converge at a middle point called “negotiation”. This course is split between (approximately) 40% media math and 60% media concepts. Ultimately, we will discuss and review the media world as it is constantly evolving along with the factors that most impact the business of media: the technology explosion, the economy and the ever-changing media habits of the audience.  

COURSE Objectives

Upon completion of this course, students will be able to:

1. Identify the functions of the advertiser or client, media planning and buying in an advertising agency and the relationship with media sellers

2. Identify the various media capabilities, limits and emerging trends to formulate sound media plans that reach intended consumer targets with minimal spending waste 

3. Demonstrate the various mathematical equations used in the business of media to assess cost efficiencies 
4. Demonstrate the application of key performance indicators by media and media vehicles in the development and execution of a media plan
5. Identify the complex interrelationships among important factors that impact media decision-making strategy: technology, economy and audiences changing media habits 

6. Explain the strategic development of a media plan in response to a marketing and advertising problem

7. Adapt the various syndicated, primary and secondary research sources to the development of a sound and cost-effective media plan

8. Explain the techniques for audience measurement and how to apply them in the evaluation and selection of media

9. Define key media terminology and concepts
10. Demonstrate a keen understanding of the business of media and cutting edge media trends to be a valuable asset to any professional communications environment
MAJOR & curriculum objectives targeted
The following are AEJMC Student Learning Outcomes that are targeted in the course:

· Thinking critically, creatively and independently;
· Demonstrate an understanding of the diversity of peoples and cultures and of the significance and impact of mass communications in a global society;  

· Conduct research and evaluate information by methods appropriate to the communications professions in which they work;
· Apply basic numerical and statistical concepts;
· Apply tools and technology appropriate for the communications professions in which they work;
· Contribute to knowledge appropriate to the communications professions in which they work  

Teaching methodology

This is a fully online course in which all of the instructional materials and activities are delivered through Blackboard, and/or other internet-based media. Some exams may require the use of an approved proctoring center. Should you have any questions, please contact the professor.
The outcomes will be assessed through weekly individual blogging and comment of peers’ blogs of relevant and timely media topics, quizzes on non-exam weeks, mathematical equation testing, media concepts multiple choice testing and a final research project. Adobe Connect exam reviews and general concept Q&A sessions will be conducted on the Thursday of exam weeks, also outlined in your course calendar and week module. Other Adobe Connect sessions will be pre-announced, as necessary.     

assurance of learning

The School of Journalism and Mass Communications cares about the quality of your education. This course has been designed following Quality Matters, a quality assurance program dedicated to continual improvement of online courses. Quality Matters is a faculty-centered peer review process that evaluates the quality of our online courses. For more information, go to Quality Matters. You can also visit the Assurance of Learning website to learn more on the School’s commitment to this initiative.
IMPORTANT INFORMATION

pOLICIES

Please review FIU's Policies webpage. The policies webpage contains essential information regarding guidelines relevant to all courses at FIU, as well as additional information about acceptable netiquette for online courses.
Technical requirements/skills

One of the greatest barriers to taking an online course is a lack of basic computer literacy. By computer literacy we mean being able to manage and organize computer files efficiently, and learning to use your computer’s operating system and software quickly and easily. Keep in mind that this is not a computer literacy course; but students enrolled in online courses are expected to have moderate proficiency using a computer. Please go to the What’s Required page to find out more information on this subject.
This course utilizes the following tools:

1. Adobe Connect
2. PDFs
3. Power Point and Word 
4. YouTube

5. Turnitin

6. Podcasts on Soundcloud.com or grizelledelosreyes.com
Please visit our Technical Requirements webpage for additional information.

accessibility and accoMmodation
Please visit our ADA Compliance webpage for information about accessibility involving the tools used in this course. Please visit Blackboard’s Commitment to Accessibility webpage for more information.

For additional assistance please contact FIU’s Disability Resource Center. If the student requires assistance, please contact the professor for special accommodations. If you have special needs, register with the Disability Resource Center.
course prerequisites
There are no prerequisites for this course. This is a graduate course, and while it is introductory in nature, it assumes prior knowledge of basic math, basic research methods and general knowledge of the communications business. Also expected is a high degree of self-discipline and the ability to comprehend mathematical equations as they apply to the business of media.    
proctored exam policy

There are no proctored exams for this course.
textbook

	[image: image2.png]



	Strategic Media Decisions, 2nd Edition

	
	Marian Azzaro

	
	The Copy Workshop  (2008)

	
	ISBN: ISBN-13: 978-1-887229-33-3

	
	You may purchase your textbook online at the FIU Bookstore.


expectations of this course

This is an online course, which means most (if not all) of the course work will be conducted online. Expectations for performance in an online course are the same for a traditional course. In fact, online courses require a degree of self-motivation, self-discipline, and technology skills which can make these courses more demanding for some students.
Students are expected to:
· Review the how to get started information located in the course content

· Introduce yourself to the class during the first week by posting a self-introduction in the       THIS IS ME discussion forum
· Take the practice quiz to familiarize yourself with the syllabus and ensure that your computer is compatible with Blackboard
· Interact online with instructor/s and peers
· Review and follow the course calendar
· Log in to the course, at least [4x] per week: Mondays to post two comments on peers’ posts from previous Sunday, 1x or more time to review the media math videos with practice problems, PPTs, and ancillary material, 1x Saturdays or Sundays for quizzes or exams, and Sundays to upload your blog post, and as needed. 
· Adobe Connect sessions will take place on the Thursday of exam week to review exam and general course material Q&A. The instructor will take a survey of the optimal time that most students can attend the STRONGLY recommended Adobe Connect exam review and Q&A session: available instructor times are Thursdays 12noon – 2pm or 5-7pm. Sessions will be videotaped, but in-person is recommended so you can personally ask questions.   
· Respond to discussion boards, blogs, and journal postings with [2x per week]: Sundays for your individual blogs and by Mondays to post your observation comments on two peer blog posts.
· Respond to [emails/messages] within [24 hours]

· Submit assignments by the corresponding deadline
· Open an account on Soundcloud.com to listen to assigned “Grizelletogo Podcast” episodes
The instructor will:
· Log in to the course [5x] per week

· Respond to discussion boards, blogs, and journal postings within [48 hours]
· Respond to [messages] within [24 hours]
· Grade assignments within [5 days] of the assignment deadline
COURSE DETAILS

course communication

Communication in this course will take place via Email. Regular announcements will also be posted on Blackboard to remind the class of assignments and to provide changes, updates, and date/times of the Adobe Connect review sessions.  
The Email feature is an external communication tool that allows users to send emails to users enrolled within the course. Emails are sent to the students’ FIU email on record. The Email tool is located on the Course Menu, on the left side of the course webpage. You are required to use your FIU email for communication in this course.
Visit our Writing Resources webpage for more information on professional writing and technical communication skills. Although writing is minimal for this course, good writing and eloquence are key in the articulation of concepts, ideas, and reporting of relevant case studies for the blog required assignments and the final research paper. After “two” errors, you will lose one point for every misspelled word, typo and overall poor writing to maximum allocated for that assignment. Refer to the Associated Press Style or AP Style guide available online.          
BLOG EXPECTATIONS 

Every weekly module contains a blog for individual posting about the topic of the week plus two additional commentaries on peer postings. In addition and as part of the overall blog points, you are required to make a thoughtful and respectful observation comment on two or your peers’ blog posts. Keep in mind that your discussion blogs will likely be seen by other members of the course. Care should be taken when determining what to post.
Discussion Forum Expectations:

· You are expected to post a blog giving your thoughts on the blog topic of the week. Some will be topic-specific, while others will be open for your topic of choice with certain instructions available in the specific module. 
1. The approximate length of your individual blog is 200 words minimum.
2. Additionally, you are required to post an observation comment on two of your peers’ posts. The approximate length of your peer-blog observation comment is three sentence minimum and must show knowledge of the topic exposed. Points are based on your critical thinking and knowledge of the topics being discussed.  
· Blog Posts are due by 5pm of every Sunday or the following dates: 8/30, 9/6, 9/13, 9/20, 9/27, 10/4, 10/11 and 10/18. Observation comment on two blog post of your peers is due by the following Monday or the following dates: 8/31, 9/7, 9/14, 9/21, 9/28, 10/5, 10/12.      

· Your blog posts will be graded as follows:

1. Relevance of individual blog post to assignment topic 

2. Articulation of concepts regarding assignment topic using the following sections: 
· describe briefly the topic being discussed; 2 points
· describe the main issue: 2 points
· describe the solution or outcomes including metrics or measurement of success or failure (if available): 3 points

· blog post style, grammar, and composition: 2 points 

· comment on two of your peers’ blogs: 2 points 
· Total point for individual blog and two peer blog comments: 10 points each     
· Blog posts will be graded within five (5) days of final entry. 
Quizzes

In order to mitigate any issues with your computer and online assessments, it is very important that you take the “Practice Quiz” from each computer you will be using to take your graded quizzes and exams. It is your responsibility to make sure your computer meets the minimum hardware requirements.

Assessments in this course are not compatible with mobile devices and should not be taken through a mobile phone or tablet. If you need further assistance please contact FIU Online Support Services.
Quiz Expectations:
· There will be a total of 5 quizzes that will additionally serve as media math for exam practice. The quiz will serve as practice/lesson and the Professor will make note of the individual results. The student’s individual result will indicate to the Professor whether the student is having difficulty with the material or not preparing for the quiz properly. Studying prior to taking the quiz is highly recommended to prepare you for the multiple choice and math exams as well as allow the Professor to assess your progress. Do not take this instruction lightly.       
· Quiz Format are multiple choice and true/false. 

· Quiz dates are always on Fridays, Saturdays or Sundays: starting on 8/28-29-30, 9/4-9/5-9/6, 9/18-9/19-9/209/25-9/26-9/27, and 10/9-10/10-10/11. Timed Quiz will open on Friday at 12:01am and close on Sunday at 11:59pm with answers and explanations the following Monday. 

· Module 1 / Week 1: Saturday/Sunday Quiz #1 8/28-29-30, answers with explanations Monday 8/31 12:01-11:59pm 

· Module 1 / Week 1: Saturday/Sunday Quiz #2  9/4-9/5-9/6, answers with explanations Monday 12:01-11:59pm 

· Module 3 / Week 3: No quiz, Exam #1

· Module 4 / Week 4: Saturday/Sunday Quiz #3  9/18-9/19-9/20, answers with explanations Monday 12:01-11:59pm 

· Module 5 / Week 5: Saturday/Sunday Quiz #4  9/25-9/26-9/27, answers with explanations Monday 12:01-11:59pm

· Module 6 / Week 6: No quiz, Exam #2

· Module 7 / Week 7: Saturday/Sunday Quiz #5  10/9-10/10-10/11, answers with explanations Monday 12:01-11:59pm

· Module 8 / Week 8: No quiz, Exam #3

· There is no time limit on the quizzes and you will have two attempts on each quiz and the higher score of the two will count towards your grade. Allow plenty of time to complete the 20 math questions that will contain the media math of the week.
· Students will be able to see only scores and incorrect answers after taking the quiz and determine if a second attempt is desired.
· Students will be able to see the correct answers along with an explanation when the quiz availability closes which be all day Monday starting at 12:01am until 11:59pm. 
· The quizzes are designed to enhance comprehension of the material and intended as preparation for the exam.
Exam Expectations:
· There will be a total of (3) major exams which can be taken either Saturday or Sunday of the determined week. There will be no quiz on exam week. 

· Exams will happen on: 

· Module 3 / Week 3: Saturday or Sunday 9/12-9/13 Math and Multiple Choice

· Module 6 / Week 6: Saturday or Sunday 10/3-10/4 Math and Multiple Choice

· Module 8 / Week 8: Saturday or Sunday 10/17-10/18 Math and Multiple Choice

· Timed Exams will open on your chosen day starting on Saturday 12:01am closing on Sunday at

11:59pm. No extensions.
•
Students will be allowed 3 hours to complete the 25-point exam of media math questions and 40-point multiple choice exam for a total of 65 points each.  

1. Students will be able to see correct responses as well as their score for both exams each Monday following exam week.

· Math exam is worth 25 total points and Multiple Choice is worth 40 total points for a total combined score of 65 points.
Optional Make-up Exam:

· An optional cumulative media math make-up exam worth 25 points will be made available on Module 8, Saturday or Sunday 10/17-10/18 and will be timed to 1.5 hours. The 25 bonus potential points will be added to students final point count to elevate grade, if needed and only after the scheduled exam is taken.     

Respondus LockDown Browser Instructions to take assessments: 

· This course does not operate with Respondus LockDown Browser  
Assignments
Assignment Expectations:
· There is 1 research paper due on Friday, 10/16 by midnight 12am. 
· Late submissions are not accepted.
· This is an individual assignment. 
· Submit research paper on the assignment drop box provided. 
· Your research paper’s topic is “Don’t overlook the power of the message”: Discuss a case study where the creative content of the message necessary to get and keep attention in this era of efficiency, determined the platform delivery (media) to use in order to reach the target
· Length of research paper is a minimum of three pages, double space, 12-font-size.   

· Research Paper sections and point allocation are as follows:
· Describe the advertiser / brand, campaign objectives, the target audience and how media was used creatively to reach the objectives: 10 points

· Describe the solution, specific key performance indicators (outcomes) including metrics or measurement of performance (how was success or failure measured): 5 points

· Proper Source Citation (refer to AP Style guide), Grammar, and Composition: 5 points 

· Total point for research paper: 20 points 

· Grade will be posted with final grade breakdown
· Review the detailed Turnitin instructions on how to submit your assignments and how to review the Grademark comments (feedback) from your professor.  

Adobe Connect
Adobe Connect is an online meeting room where you can interact with your professor and fellow students by sharing screens, sharing files, chatting, broadcasting live audio, and taking part in other interactive online activities. We will be utilizing this tool to conduct for exam reviews and Q&A. There will be 3 Adobe Connect meetings throughout the 8-week course on the Thursdays of exam weeks. Attendance is not mandatory but strongly encouraged, as this is your opportunity to ask questions and review the media math live with your Professor. Meetings will not exceed 2 hours: 
IMPORTANT NOTICE REGARDING THE TIME OF ADOBE CONNECT REVIEW SESSIONS. The instructor will take a survey of the optimal time that most students can attend the STRONGLY recommended Adobe Connect exam review and Q&A session. The availability of the instructor is the following, to select one: Thursdays 12noon – 2pm or 5-7pm. Sessions will be videotaped, but in-person attendance is recommended so you can personally ask any question. Session video recording will not be available on the day of the exam. The instructor will open the session on the agreed time and will wait for 15 minutes. If there is zero in-person participation, the instructor will not conduct the review session.  

Meetings will be available for following dates:

Meeting 1: Thursday 9/10 Time TBD, Meeting duration: 2 hours
Meeting 2: Thursday 10/1 Time TBD, Meeting duration: 2 hours 

Meeting 3: Thursday 10/15 Time TBD, Meeting duration: 2 hours
Requirements for using Adobe Connect:
1. Disable any window pop-up blocker.

2. Adobe Flash Player is required to successfully run your Adobe Connect meeting. You can test your computer to make sure your computer and network connections are properly configured to provide you with the best possible Adobe Connect meeting experience.

3. Use of a combination headset and microphone with USB connection is recommended to ensure quality sound and reduce technical difficulties

Reference Adobe Connect (Tutorials & Help) to learn about the tool, how to access your meeting rooms and recordings.
Grading
	Course Requirements
	Number of Items
	Points for Each
	Total Points Available
	Weight

	Exams Math 
	3
	25
	75
	20%

	Exams Multiple Choice
	3
	40
	120
	31%

	Quizzes 
	5
	20
	100
	26%

	Research Paper 
                                            
	1
	20
	20
	05%

	Blogging / Peer Comments Assignments
	7
	10
	70
	18%

	Total
	19
	N/A
	385
	100%

	Optional Make-Up Exam 
	1
	25
	25
	Additional


	Letter Grade
	Range
	Letter Grade
	Range
	Letter Grade
	Range

	A
	Above 93
	B-
	81-83
	D+
	67-70

	A-
	91-92
	C+
	77-80
	D
	64-66

	B+
	87-90
	C
	74-76
	D-
	61-63

	B
	84-86
	C-
	71-73
	F
	< 61


GRADE POSTING: Although grades will be posted at the end of the Fall Semester, students will be informed of their final grade by November 1st or before.
COURSE CALENDAR
	Date
	Topic and Objectives
	Tasks: More info. in Module on Blackboard

	Module 1
8/24 - 8/30
	Topics:

· Introduction to the Business of Media
· What is Media

Supports Course Learning Objectives:

· Identify the functions of the advertiser or client, their media planning and buying within their advertising agency and the relationship with media sellers 

· Identify the complex interrelationships among important factors that impact media decision-making strategy: technology, economy and audiences changing media habits 
· Define key media terminology and concepts.

· Demonstrate a keen understanding of the business of media and cutting edge media trends to be a valuable asset to any professional communications environment.


	Watch: Video
· Video: Welcome to MMC 6416

Take the Survey for best times Adobe Connect Review sessions with Instructor on Thursdays:

· 12 noon – 2pm or 5-7pm 
Open a Soundcloud.com account and visit grizelledelosreyes.com to get acquainted with Professor, Podcast and videos
Read: Textbook

· Chapter 1: The World of Media

· Chapter 2: The Media Age

Study: PPTs, Scripts, Ancillary Materials
· Syllabus

· Full Lesson PPTs 
· Ancillary Materials:

· Mandatory Articles and PDFs must be studied

· Optional Articles are used to clarify or give more in-depth understanding of the topic discussed. This material will not be included in the exam.

Practice Media Math: 

· None for this module

Quiz #1 and Syllabus Practice Quiz:

· Syllabus Quiz first time you log in

· Take Quiz #1 any day Fri-Sat-Sun
Blog #1 / Observation Comment:

· Post Blog #1 Discussion Sun, 8/30
· Post 2 Observation Comments on Peer Blog #1 by Mon, 8/31  

Potential Points for Module One:

· Quiz #1: 20 points
· Blog Post #1 Plus 2 Peer: 10 Point

· Total: 30 Points  


	Date
	Topic and Objectives
	Tasks: More info. in Module on Blackboard

	Module 2
8/31 – 9/6
	Topics:

· The Business of Television
· Media and Audience Measurement
· Media Efficiencies and comparisons

Supports Course Learning Objectives:

· Identify the various media capabilities, limits and emerging trends to formulate sound media plans that reach intended consumer targets with minimal spending waste 
· Demonstrate the application of the key performance indicators of media and media vehicles in the development and execution of a media plan.

· Define key media terminology and concepts.

· Explain the techniques for audience measurement and how to apply them in the evaluation of media.

· Demonstrate a keen understanding of the business of media and cutting edge media trends to be a valuable asset to any professional communications environment.


	Watch: Video

· Video: Ratings and Impressions

· Video: Media Efficiencies CPP/CPM

· Video: Television Schedule

· Video: Shares and Ratings

· Video: Reach and Frequency  

· Video: Coverage and Composition

Read: Textbook

· Chapter 3: Media and the Marketing Message
· Chapter 4: Creative Media Analysis
Study: PPTs, Scripts, Ancillary Materials

· Full Lesson PPTs 

· Video Media Math Companion PPT

· All Video Scripts 
· Ancillary Materials:

· Mandatory Articles and PDFs must be studied

· Optional Articles are used to clarify or give more in-depth understanding of the topic discussed. This material will not be included in the exam.

Practice Media Math: Companion Video Script and PPT

· Ratings and Impressions

· Media Efficiencies CPP/CPM

· Television Schedule

· Shares and Ratings

· Reach and Frequency  

· Coverage and Composition

Quiz #2:

· Take Quiz #2 any day Fri-Sat-Sun
Blog #2 / Observation Comment:

· Post Blog #2 Discussion Sun, 9/6
· Post 2 Observation Comments on Peer Blog #2 by Mon, 9/7  

Study Guide Exam #1:  Exam #1 next week 
Potential Points for Module Two:

· Quiz #2: 20 points
· Blog Post #2 Plus 2 Peer: 10 Point
· Total: 30 Points  


	Date
	Topic and Objectives
	Tasks: More info. in Module on Blackboard

	Module 3

9/7 – 9/13
	Topics:

· Phases of the Media Planning Process
Exam #1 happens this week, Adobe Connect Review Session Thursday 9/10 Time TBD
Supports Course Learning Objectives:

· Define key media terminology and concepts.
· Explain the strategic development of a media plan in response to a marketing and advertising problem.
· Adapt the various syndicated, primary and secondary research sources in the development of a sound and cost-effective media plan.

· Demonstrate a keen understanding of the business of media and cutting edge media trends to be a valuable asset to any professional communications environment.


	Attend: Adobe Connect Review Session, Thursday 9/10 Time TBD
Watch: Video

· No videos
Listen: Grizelletogo Podcast on Soundcloud

· Episode #1

· Episode #2
Read: Textbook

· Chapter 5: Media and the Marketing Message
Study: PPTs, Scripts, Ancillary Materials

· Full Lesson PPTs 

· Ancillary Materials:

· Mandatory Articles and PDFs must be studied

· Optional Articles are used to clarify or give more in-depth understanding of the topic discussed. This material will not be included in the exam.
Practice Media Math: Companion Video Script and PPT

· None for this module
Exam #1:
· Take Media Math and Multiple Choice Exam either Saturday or Sunday 9/12-9/13  

Blog #3 / Observation Comment:

· Post Blog #3 Discussion Sun, 9/13
· Post 2 Observation Comments on Peer Blog #3 by Mon, 9/14  

Potential Points for Module Three:

· Math Exam #1: 25 Points

· Multiple Choice Exam #1: 40 Points

· Blog #3 Post Plus 2 Peer: 10 Point

· Total: 75 Points  




	Date
	Topic and Objectives
	Tasks: More info. in Module on Blackboard

	Module 4
9/14 – 9/20
	Topics:

· The Media Planning and Buying Process

· Audience Projections
· Evaluating Media Performance

· The Business of Radio

· The Business of Outdoor or Out-of-Home

· Application of Syndicated Research Sources    
Supports Course Learning Objectives:

· Identify the various media capabilities, limits and emerging trends to formulate sound media plans that reach intended consumer targets with minimal spending waste 

· Demonstrate the application of the key performance indicators of media and media vehicles in the development and execution of a media plan.

· Define key media terminology and concepts.

· Explain the techniques for audience measurement and how to apply them in the evaluation of media.

· Demonstrate a keen understanding of the business of media and cutting edge media trends to be a valuable asset to any professional communications environment.


	Watch: Video

· Video: Television Audience Projection

· Video: Fixed positions vs. ROS

· Video: Working with Radio avails or rate card

· Video: Simple and Advanced Index

   Read: Textbook

· Chapter 6: Buying and Selling Media
· Chapter 4: Index section, pages 150-166 
Study: PPTs, Scripts, Ancillary Materials

· Full Lesson PPTs 

· Video Media Math Companion PPT

· All Video Scripts 

· Ancillary Materials:

· Mandatory Articles and PDFs must be studied

· Optional Articles are used to clarify or give more in-depth understanding of the topic discussed. This material will not be included in the exam.

Practice Media Math: Companion Video Script and PPT

· Television Audience Projection

· Fixed positions vs. ROS

· Working with Radio avails or rate card

· Simple and Advanced Index

Quiz #3:

· Take Quiz #3 any day Fri-Sat-Sun
Blog #4 / Observation Comment:

· Post Blog #4 Discussion Sun, 9/20
· Post 2 Observation Comments on Peer Blog #4 by Mon, 9/21  

Potential Points for Module Four:

· Practice Quiz #3: 20 Points
· Blog #4 Post Plus 2 Peer: 10 Point

· Total: 30 Points 


	Date
	Topic and Objectives
	Tasks: More info. in Module on Blackboard

	Module 5

9/21 – 9/27
	Topics:

· The Business of Print: Newspapers and Magazines

· Understanding Local Media Planning

· Niche and new planning approaches

· Understanding multicultural markets in the US    
· The Business of Other Media: Direct Response Marketing, Promotional Marketing, Public Relations Marketing 

Supports Course Learning Objectives:

· Identify the various media capabilities, limits and emerging trends to formulate sound media plans that reach intended consumer targets with minimal spending waste 

· Define key media terminology and concepts.

· Adapt the various syndicated, primary and secondary research sources in the development of a sound and cost-effective media plan.

· Demonstrate a keen understanding of the business of media and cutting edge media trends to be a valuable asset to any professional communications environment.


	Watch: Video

· Video: Working with a magazine rate card
Listen: Grizelletogo Podcast on Soundcloud

•
Episode #3
Read: Textbook

· Chapter 7: Local Media Planning
· Chapter 8: Niche and Specialty Media Markets
Study: PPTs, Scripts, Ancillary Materials

· Full Lesson PPTs 

· Ancillary Materials:

· Mandatory Articles and PDFs must be studied

· Optional Articles are used to clarify or give more in-depth understanding of the topic discussed. This material will not be included in the exam.
Practice Media Math: Companion Video Script and PPT, Additional problems only in PPT lessons with no supporting video lesson
· Working with a magazine rate card
· Additional Print Media Math problems only in PPT and practice lesson: calculating ad space, rates and print newspaper schedule

Quiz #4:

· Take Quiz #4 any day Fri-Sat-Sun
Blog #5 / Observation Comment:

· Post Blog #5 Discussion Sun, 9/27
· Post 2 Observation Comments on Peer Blog #5 by Mon, 9/28  

Study Guide Exam #2:  Exam #2 next week

Potential Points for Module Four:

· Quiz #4: 20 Points
· Blog #5 Post Plus 2 Peer: 10 Points
· Total: 30 Points


	Date
	Topic and Objectives
	Tasks: More info. in Module on Blackboard

	Module 6

9/28 – 10/4
	Topics:

· The Business of Interactive Media: The Web

· Content Strategy: Search Engine Optimization

· Search Engine Marketing

Exam #2 happens this week, Adobe Connect Session Thursday 10/1 Time TBD
Supports Course Learning Objectives:

· Define key media terminology and concepts.

· Identify the various media capabilities, limits and emerging trends to formulate sound media plans that reach intended consumer targets with minimal spending waste 
· Demonstrate the application of key performance indicators by media and media vehicles in the development and execution of a media plan

· Demonstrate a keen understanding of the business of media and cutting edge media trends to be a valuable asset to any professional communications environment.


	Attend: Adobe Connect Review Session, Thursday 10/1 Time TBD

Watch: Video

· No videos

Read: Textbook

· No Chapters assigned 
Study: PPTs, Scripts, Ancillary Materials

· Full Lesson PPTs 

· Ancillary Materials:

· Mandatory Articles and PDFs must be studied

· Optional Articles are used to clarify or give more in-depth understanding of the topic discussed. This material will not be included in the exam.

Practice Media Math: Companion Video Script and PPT

· None for this module

Exam #2:

· Take Media Math and Multiple Choice Exam either Saturday or Sunday 10/3-10/4
Blog #6/ Observation Comment:

· Post Blog #6 Discussion Sun, 10/4
· Post 2 Observation Comments on Peer Blog #6 by Mon, 10/5  

Potential Points for Module Six:

· Math Exam #2: 25 Points

· Multiple Choice Exam #2: 40 Points

· Blog #6 Post Plus 2 Peer: 10 Point

· Total: 75 Points


	Date
	Topic and Objectives
	Tasks: More info. in Module on Blackboard

	Module 7

10/5 -10/11
	Topics:

· The Business of Mobile

· The Business of Social Media

· The Business of Email Marketing

· Judging Effectiveness

· The Media Plan and Media Plan examples 

· Media Planning / Buying / Selling for Latin America 

Supports Course Learning Objectives:

· Identify the various media capabilities, limits and emerging trends to formulate sound media plans that reach intended consumer targets with minimal spending waste 

· Demonstrate the application of key performance indicators by media and media vehicles in the development and execution of a media plan
· Define key media terminology and concepts.

· Explain the techniques for audience measurement and how to apply them in the evaluation of media.

· Demonstrate a keen understanding of the business of media and cutting edge media trends to be a valuable asset to any professional communications environment.


	Watch: Video

· Video: Email Marketing, Open Rate
· Video: Calculating Click Thru Rate, Conversion Rate and ROI for a Digital campaign
· Video: Net Promoter Score 

Listen: Grizelletogo Podcast on Soundcloud

· Episode #10

· Episode #14

   Read  (Optional): Textbook

· Chapter 12: Media Across IMC Elements

· Chapter 13: Multimedia and Cross Platform Integration

Study: PPTs, Scripts, Ancillary Materials

· Full Lesson PPTs 

· Video Media Math Companion PPT

· All Video Scripts 

· Ancillary Materials:

· Mandatory Articles and PDFs must be studied

· Optional Articles are used to clarify or give more in-depth understanding of the topic discussed. This material will not be included in the exam.

Practice Media Math: Companion Video Script and PPT

· Email Marketing, Open Rate

· Calculating Click Thru Rate, Conversion Rate and ROI for a Digital campaign

· Net Promoter Score 

Quiz #5:

· Take Quiz #5 on any day Fri-Sat-Sun
Blog #7 / Observation Comment:

· Post Blog #7 Discussion Sun, 10/11
· Post 2 Observation Comments on Peer Blog #7 by Mon, 10/12  

Study Guide Exam #3:  Exam #3 next week

Potential Points for Module Seven:

· Quiz #5: 20 Points

· Blog #7 Post Plus 2 Peer: 10 Points
· Total: 30 Points

	Date
	Topic and Objectives
	Tasks: More info. in Module on Blackboard

	Module 8

10/12 -10/18
	Topics:

· Review for the Final Exam
Exam #3 happens this week, Adobe Connect Session Thursday 10/15  Time TBD

Optional Make-up Media Math Cumulative exam happens this week

Supports Course Learning Objectives:

· Identify the various media capabilities, limits and emerging trends to formulate sound media plans that reach intended consumer targets with minimal spending waste 

· Demonstrate the application of key performance indicators by media and media vehicles in the development and execution of a media plan

· Define key media terminology and concepts.

· Explain the techniques for audience measurement and how to apply them in the evaluation of media.

· Demonstrate a keen understanding of the business of media and cutting edge media trends to be a valuable asset to any professional communications environment.


	Watch: Video

· No Videos

Read: Textbook

· None for this module
Study: PPTs, Scripts, Ancillary Materials

· None for this module
· Ancillary Materials:

· Mandatory Articles and PDFs must be studied

· Optional Articles are used to clarify or give more in-depth understanding of the topic discussed. This material will not be included in the exam.

Practice Media Math: Companion Video Script and PPT

· None for this module

Exam #3:

· Take Media Math and Multiple Choice Exam either Saturday or Sunday 10/17-10/18
Research Paper:

· Research Paper due Friday, 10/16 by 11:59pm

Blog #8 / Observation Comment:

· No Blog this week
Optional Make-up Exam: 25 Points Bonus
· Media Math only cumulative

Potential Points for Module Eight:
· Math Exam #3: 25 Points

· Multiple Choice Exam #3: 40 Points

· Research Paper: 20 Points

· Total: 85 Points plus optional make-up exam worth 25 points Bonus

	
	
	


FULL LIST of Grizelletogo Podcasts on Soundcloud.com or visit grizelledelosreyes.com
Instructions for streaming podcast episodes: 

a.
Go to Soundcloud.com and open an account

b.
Look for “Grizelletogo Podcast” and “follow”

c.
Stream the assigned episode/s marked with an * within the designated module

* Episode 1: GrizelletoGo, where the classroom meets the real world

Interviewee: Collaborators Grizelle De Los Reyes / Gabriel De Los Reyes

Content: The collaborators speak

* Episode 2: Content is King and Delivery is Queen

Interviewee: Bernadette O’Grady, Director of Programming and Media Convergence WPTV NBC Channel 5 West Palm Beach

Content: Content is king and delivery is queen. Content is programming and delivery is the platform to make it available to audiences. Television programming or content determines the composition and size of an audience. In this episode, Bernadette O’Grady, Director of Programming and Media Convergence WPTV NBC Channel 5 in West Palm Beach discusses the importance of programming to attract and grow viewers, and ultimately revenue. 

* Episode 3: What’s research got to do with it?

Interviewee: Sheila Fowler, Research Analyst WPTV NBC Channel 5 West Palm Beach

Content:  Understanding numbers can be confusing but they can tell the story. In this episode, Sheila Fowler, Research Analyst WPTV NBC Channel 5 West Palm Beach discusses the role of understanding ratings and audience measurements in order to make sound programming choices and other key management decisions. 

Episode 4: Sales, Sales, Sales 

Interviewee: Justin Koenig, Integrated Local Sales Manager WPTV NBC Channel 5 West Palm Beach

 Intro: A television station is a for-profit business and they make money by selling their digital inventory and television airtime. In this episode, Justin Koenig, Integrated Local Sales Manager WPTV NBC Channel 5 West Palm Beach discusses the role and importance of local television sales. 

Episode 5: Is programmatic advertising more effective in targeting audiences? 

Interviewee: Lloyd Bucher, Vice President and General Manager WPTV NBC Channel 5 West Palm Beach

Content: Is programmatic or automated buying and selling the future of media advertising?  In this episode, Lloyd Bucher, Vice President and General Manager WPTV NBC Channel 5 West Palm Beach discusses the future of negotiating media inventory specifically television, called programmatic buying and selling. 

Episode 6: The importance of Local News to a community

Interviewee: Dan Wilson, News Director WPTV NBC Channel 5 West Palm Beach

Content: News is at the heart of local television and the main identification with the local community. In this episode, Dan Wilson, News Director WPTV NBC Channel 5 West Palm Beach explains why local news is the most important content to engage the local community at the deepest levels. 

Episode 7: A healthy disrespect, podcasting and other new business ideas

Interviewee: JB Kropp, VP Digital Strategy and Business Development EW Scripps 

Content: Why did media giant, EW Scripps acquire a Podcasting company and why is this acquisition so important? In this episode JB Kropp, VP Digital Strategy and Business Development at EW Scripps discusses the importance of podcasting and how acquisitions and new business ideas keep them on the cutting edge of innovation while creating new revenue streams. 

Episode 8: Say “Consumer-Centric Digital Content” three times really fast

Interviewee: Bo Schuerman, Director of Digital Solutions Group EW Scripps

Content: How do we reach new audiences or engage with audiences through compelling content? In this episode Bo Schuerman, Director of Digital Solutions Group at EW Scripps, discusses the importance of developing consumer-centric content, in other words, content that audiences want to listen to, read and ideally engage with. Are content decisions made on marketing intuition, is it data driven or a little of both? Let’s find out.  

Episode 9: Programmatic? Machine to machine selling and buying? Real time bidding? What does it all mean? 

Interviewee: Tom Sly, VP Digital Revenue EW Scripps

Content: Building revenue is important for any company and the term “Programmatic” keeps coming up. In this episode, Tom Sly, Vice President of Digital Revenue at EW Scripps will explain ways in which content and audiences are “monetized” to generate revenue. Want to know what programmatic is? Stay tuned. 

* Episode 10: A crash course in digital monetization 

Interviewee: Brandon Beard, Digital Revenue, Product Manager EW Scripps

Content: Producing content to inform and entertain audiences is key to build web traffic but it is expensive. Figuring out ways of monetizing this content is exactly what Brandon Beard, Digital Revenue, Product Manager, does. In this episode, Brandon talks about various digital advertising formats, important terms, key performance indicators by which to measure the quality of the web visit and monetizing audiences.

Episode 11: The importance of digital video content and the Newsy acquisition

Interviewee: Blake Sabatinelli, Director, Digital Solutions EW Scripps

Content: People love videos! When EW Scripps acquired Newsy, it acquired the next-generation news network designed and built exclusively for digital audiences. In this episode, Blake Sabatinelli, Director, Digital Solutions for EW Scripps talks about the importance of video content to develop a strong media business. 

Episode 12: The strategy behind mergers and acquisitions 

Interviewee: Adam Symson, SVP Chief Digital Officer EW Scripps

Content: The First Amendment to the United States Constitution prohibits, among other things, the making of any law abridging the freedom of speech or infringing on the freedom of the press. This is prominently displayed in the office of EW Scripps’ Chief Digital Officer, Adam Symson, as a reminder that everything that they do is to effectively serve their audiences and to protect the freedom of speech and press. In this episode, Adam Symson talks about their aggressive yet cautious strategy behind their most recent acquisitions for digital-age consumers.     

Episode 13: A conversation with Rich Boehne or “The mind of a CEO”

 Interviewee: Rich Boehne, President, CEO, Chairman of the Board EW Scripps

Content: Rich Boehne is EW Scripps’ chairman of the board, president and CEO, and a leading builder of journalism businesses for digital-age consumers. Under Rich's leadership, the company's strategy is built upon a deep commitment to public service, best captured through the company's well-known motto: "Give light and the people will find their own way." This interview is a small peak into the mind of a media giant yet a very approachable humble leader. 

* Episode 14: Sales, sales, sales of the digital kind 

Interviewee: Brian Hellman, Sr. Director of Digital Sales EW Scripps 

Content: With different key people at EW Scripps working on producing good quality digital content and figuring out ways to monetize them, somebody has to go out and sell it. That is exactly what Brian Hellman, Sr. Director of Digital Sales for EW Scripps does. In this episode, Brian discusses selling advertising inventory within the digital properties of the broadcasting station group.  

Episode 15: How Techies communicate with Marketing 

Interviewee: Todd Morgan, ‎APP Architect EW Scripps

Content: To build products that consumers want, it is important to understanding the technical backend and the applications of these digital products. Todd Morgan, ‎APP Architect at EW Scripps, takes us behind the scenes of building APPS and the concerns that may impact the consumer experience. And yes, how to techies talk to the marketing types. 

Episode 16: The art of getting noticed

Interviewee: Chris Hardy / Centralized recruiting,   Senior Recruiter EW Scripps

Content: One of the reasons why students go to college and earn a degree is to land a job upon graduation. In this episode, Chris Hardy, Senior Recruiter at EW Scripps, talks about the hiring process at EW Scripps. Chris touches upon what to do while you’re in college and things to do and avoid while you are applying for internships or jobs with EW Scripps. Listen up!    

Please see the separate Weekly Schedule posted in the Course Logistics Module on Blackboard for a full list of all module objectives, course activities, assignments, and due dates.








